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Main Events

V On July 20, 2009 Subtel, the Chilean telecom regulator, held an auction for 3G
spectrum within the 1.7/2.1 GHz band. The only bidders were VTR and Nextel,
who both reached the same score. Subtel will now request an economic bid to
award the 3 spectrum blocks. The best economic offer will be assigned 2 of 3
blocks, while the other will be awarded the remaining block (30 MHz).

V Collective bargaining contracts with the Chile Wireline engineers unions and
Call Center employees were signed, setting conditions for the next two years.

V Entel announced the construction of new datacenters facilities. This project
consists of 4 modules of 2,000 m2 each, built under world class standards and
with state of the art security. This facility will house infrastructure (tier Ill and 1)
and will be integrated to current datacenters sites. The first module will come
on line in March, 2010.
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Activity by Business Sector
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Conecta hoy tu empresa con la tecnologia del futuro.
La tecnologia NGN de Entel.

NGN es un conjunto de soluciones tecnoldgicas para que tu pequefia o mediana empresa
obtenga mayor eficienciay menores costos. Ingresa hoy a www.entelngn.cl,
solicita gratis tu Diagnéstico Tecnolégico y llévate un pendrive de regalo.
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Mobile Telephony ENTELPCS

Total base reached 6.0 million customers, which
represents 39% market share of active customers.

Entel s Mobil e Subscribers

Growth was driven by a 15% expansion in post-paid:
resulting from continuous development and promotions
of top quality and innovative services.

1.609 1.853

V Increase in the mobile broadband, reaching 182
thousand customers (142% yoy).

V Prepaid base declined 3% yoy, in line with price strategy
associated with the reduction in access charges, the
economic slowdown and market pressures.

2Q08 2Q09

_ _ V During the quarter, marketing efforts focused on
M Prepaid 0 Postpaid broadband penetration and VAS usage. Also ,selective

migration to postpaid and price changes in pre-paid
Highights segment .

V To expand demand, in addition to current alliances (i.e. HP notebooks) Entel
launched new offers consisting of net-books (Samsumg / HP) with embedded sim
cards for broadband.

V First to deploy in Latam, now Entel clients can read from mobile phones emails
from Hotmail and upload photos to spaces il aif you were on your own ¢ 0 mp ut ¢
through A Wi n diieew a v atdlexible rates with unlimited access.
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Mobile Telephony

ARPU Average (thousands Ch$) MOU Average (minutes/month) Average Monthly Churn
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2Q09 vs 2Q08 VAS Revenues (thousands Ch$)

V  Blended ARPU declined (6%), due to reduction in access

: : : ) _ C—IVAS —&—\/AS/Outgoing R
charges. Partially offset by higher outgoing traffic, mobile H90Ing REEntes
broadband and other VAS. 71,000 23.841 o

V MOU rose 8%, with increases in both outgoing and 15000 1 17355 T 1000% | 118%
incoming traffic, mainly in the pre-paid segment.

J Y Pre-p J 12.000 + I/ T 15%

V  Churn rate declined by a reduction in the prepaid ;501 14,98% 1 1306
segment, in-line with lower industry gross sales. Post-paid
slightly increased. 0 : 10%

2Q08 2Q09

V  VAS revenues increased 37%, driven by mobile
broadband customer expansion. Revenues from Mobile
broadband and innovative VAS services (related to
Internet browsing and email) grew over 120%.
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Mobile Telephony ENTELPCS

EBITDA(Ch$ millions)
90.000 “% T 70%

oo 80.249 1 oo

: 72.470
70.000 + T 30%
4‘3% — 1 40%

60.000 41%
1 30%
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40.000 : 10%

2008 2009

—EBITDA —e— EBITDA Margin

V EBITDA reduction, primarily explained by lower service margins related
to the sharp drop in access charges (45% in January 2009). Also,
operating costs grew related to the expansion of the broadband
customer base ( advertising and bad debt ) and one time charges in
salaries expenses. In part, higher direct margins in equipment sales
counterbalanced the decline.

V EBITDA Margin decreased principally due to access charges shrink.

5

ENTEL. EBITDA: Operating income + Depreciation+ Amortization + Impairment



Chile Wireline ©
Corporate and SME Segment

Data Services, Local Telephony,
Internet and Long Distance

V

2Q09 vs 2Q08

Entel continues growing revenue, gaining market
share in the corporate and SME segment.

Almost all service increased sales during the
quarter.  Main improvements were in data/lT
services, mainly driven by the consolidation of
Cientec; and high speed connectivity services
through MPLS-IP. LD slightly increased due to
higher traffic and tariffs in DLD.

Healthy growth in local telephony LIS (12%),
however, revenues declined due to lower access
charges from calls to mobile operators.

(*) Includes intercompany revenues.
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Corp & SME Revenue Distribution (2Q09) *

*%
Local Telephony
26% Long Distance and
Value Added
Services

12%
Internet
9%

Data and IT
53%

Total Revenues (Ch$ mill.): 38.102; +14% vs 2Q08

* Includes intercompany revenues
** Includes NGN

Lines in Service (in thous.) of Local Tel.

183 204
122 134

2Q08 2Q09

O Local telephony lines in service B NGN lines in services

LD Traffic (million of min.)

2Q08
OILD

2Q09
EDLD



Residential Segment ENTEL

Local Telephony
10%

29 26
Internet
9%
Long Distance and
Value Added Services 7 7
81% I T !

2Q08 2Q09
OILD mDLD

Total Revenues (Ch$ millions): 6.057; -14% vs 2Q08
* Includes intercompany revenues

V LD revenues declined mainly due to ILD reduction in tariffs and lower traffic in DLD. ILD traffic
remained stable.

V Co??%%)/ared to 2008, Entel® DLD market share improved, reaching 33%, while ILD remained stable
at 0.

Infrast. Serv. to Other Telecom Comp. and others

Ch$ (milions) 2Q09 2Q08 1009 | emo9 | 6mos
Infraest. Serv. Telcos, Traffic B. and Others 26.167 20.318 29% 27.469 53.636 39.567 36%

V Entel’s growth was driven by rentals to fixed-line operators, international carriers, mobile
operators and related companies.

V Revenue growth in traffic business revenues is principally derived from higher tariffs and traffic in
wholesale and incoming traffic.
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Chile Wireline ENTEL

V Revenues showed strong growth. This expansion is principally in the corporate
and SME segment, coming from Data/IT services (especially due to Cientec’s
consolidation) and datacom services over the MPLS-IP network, coupled by
traffic business and infrastructure services to other telecom operators.

V EBITDA and EBITDA margin grew due to growth in Corp/SME ( Data/IT and
local telephony) in line with Cientec’s consolidation and operational
iImprovements in IT. Also, traffic business margins improved.
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